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News flash: Companies change their product to appeal to
their customers

devblogs.microsoft.com/oldnewthing/20110304-01

Raymond Chen

There was some apparent uproar because there was an industry which “changed the flavoring

of their product depending on which market segment they were trying to appeal to.”
Well

duh, don’t all industries do this?

The reason why this even remotely qualified as news didn’t appear until the last five words of

the article!
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